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CLEVELAND MUSEUM OF ART AWARDED A MAJOR GRANT 
FROM THE LILA WALLACE-READER’S DIGEST FUND 


(Cleveland, OH) - Robert P. Bergman, Director of the Cleveland Museum of Art (CMA) 
announced today that the museum has been awarded a three-year grant of $1,250,000 from the Lila 
Wallace-Reader’s Digest Fund, the largest programming grant awarded the museum to date. The 
grant is part of the Fund s Museum Collections Accessibility Initiative, designed to encourage 
community utilization of museum permanent collections by enhancing their impact on existing 
audiences and to foster the participation of new audiences. 


Key components of the CMA’s grant program, entitled Convening the Community, include the 
reinstallation of the museum's renowned Armor Court and Egyptian collection, as well as the 
creation of a random-access audio tour system for the entire museum. The program includes 
aggressive outreach, educational and marketing efforts, designed to increase attendance from 
targeted communities in and around Cleveland. 


According to Mr. Bergman, ‘ Convening the Community is a multi-layered initiative to capture new 
audiences while enhancing the experience for current audiences who visit their museum, its 
collections and programs. It begins at the museum's core, with its great collections. The 
reinstallations, audio tour and related programs are designed to allow all audiences to optimize their 
experiences of the superb works of art in the museum's collection. In expanding, we are aiming for 
people who do not currently attend, but whose potential for becoming an important presence in 
museum activities is significant. We hope to increase visitorship at the CMA by developing 
structures through which we can better understand our community and which will help our 
community better understand its museum. It is our plan to reach out neighborhood by neighborhood, 
church by church, mall by mall to touch thousands of potential museum visitors who live in 
communities on both the east and west sides of the Cuyahoga River. M 
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Mr. Bergman pointed out that the Armor Court and Egyptian galleries were specifically selected for 
this program because of the compelling nature of the works displayed there and because both have 
historical significance and special appeal for the Cleveland community. The Armor Court is tied 
directly to Cleveland's steel and related industries. The Egyptian collection was the first group of 
objects purchased for the museum in 1913 and the Egyptian galleries continue to be among of the 
most popular at the museum. 

Unique aspects of the outreach and marketing components include a touring booth equipped with 
interactive audio and video components, and street crossover banners in targeted neighborhoods. Mr. 
Bergman adds: "The desired outcome of the outreach and marketing efforts will be the creation of a 
sustained presence that informs people about their museum — that it's free, fun, and conveniently 
located; that there are numerous activities for people of all ages; and, most importantly, that there are 
great works of art in the museum's collection that speak directly to people from all walks of life. 

The grant includes a research component which will help to identify the specific neighborhoods and 
communities to be targeted, and the measurement and evaluation of program results. The Cleveland 
Museum of Art currently serves a visitorship which average’s 450,000 annually, with attendance 
peaks as high as 700,000 in years that include major exhibitions. 

The Lila Wallace-Reader's Digest Fund invests in programs that enhance the cultural life of 
communities and encourage people to make the arts and culture an active part of their everyday lives. 
It funds efforts to build audiences for the performing, visual, literary and folk arts, and supports 
programs to improve literacy instruction for adults and the creation of and expansion of urban parks. 
“The Cleveland Museum of Art is reaching out to people in all of the city’s neighborhoods to 
demonstrate the relevance of its collection to the entire community,” said M. Christine DeVita, 
president, Lila Wallace-Reader’s Digest Fund. “Building and sustaining new audiences is possible 
when people can see the significance the CMA and its artwork have to their daily lives. 

This grant is being made as part of the Fund's Museum Collections Accessibility Initiative which 
since 1991, has helped 19 fine arts museums across the country build new audiences. Three other art 
museums (Baltimore Museum of Art, Milwaukee Art Museum and the Museum of Contemporary 
Art in Chicago) were awarded recent grants along with the Cleveland Museum of Art. These grants 
bring the Fund's total investment in the Museum Collections Accessibility Program to $27 million. 

The funding period for CMA's grant is June 1996 through May 1999. 
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